HSBC Youth Business Award
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*l\ Acknowledging business potential

An app that attracts over one million worldwide smartphone users
connecting over 20,000 online forums; a clinic that promotes physical
health fusing traditional Chinese medicine with a modern management
style and a restaurant that provides authentic and quality Mexican
snacks at affordable prices. These are just three of the great
achievements of innovative and pro-active young enterprises.

,,,,,,

11

The HKFYG launched the first HSBC
Youth Business Award solely sponsored by
HSBC Business to recognise young
entrepreneurs. This year, five outstanding
youth businesses were selected out of
over 80 remarkable applications. The
public was encouraged to engage in the
exciting award by voting online.

The winners were awarded a total of
HK$200,000 in cash, trophies, free
magazine advertisements and online
search marketing services. The Gold
Award Winner will also enjoy a free trip to
attend the HSBC International Insights
Event for SMEs 2012 in London.
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HSBC Youth Business Award Presentation Ceremony
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“Born and raised in Hong Kong, it’s a fabulous experience to
be involved in this meaningful Award. Thanks so much to the
HKFYG and HSBC Business for enabling us to share our work
with other entrepreneurs and the public.”

Quoord Systems Ltd., Gold Award Winner ®REERNT BREE (58) BRAT

HSBC Business

Support and Consultation Centre for SMEs, Trade and Industry Department,
Hong Kong Trade Development Council

Professional Hong Kong Productivity Council
Consultant

Media Partner iMoney Magazine
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Life Banking
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n Preparation and planning for the future

“What should | write on my CV?”
“How can | perform better in an interview?”
“Why does it matter when | am just 10 minutes late for work?”

These are questions students frequently ask as they
enter the world of work. Some of the issues are unfamiliar,

as they have little experience of job related requirements.

The Life Banking Project aims to improve the
competitiveness and employability of young people by
teaching them about career planning and giving them the
necessary tools to make the transition from school to work,
especially in the area of planning and making choices.

The Project is comprised of two activities. “Working
Reality” gives secondary school senior students a
taste of a real workplace, by requiring them to set up
a small business of their own. They then have to
conform to the required responsibilities and attitudes.
Since July 2011, over 2,000 students from 15 schools
have been served.

“Job Shadowing” gives 30 senior students an
opportunity to experience a real work environment
by working for four days in three partnership
companies. They have to work as normal
employees in different areas, including taking
minutes to making cold calls, all under the
mentorship of the company staff.
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“This is a programme that not only benefits placement
students, but our staff as well. It gives us a golden chance
to work with youngsters and get a lot of innovative ideas

”

from them. It is really interesting.

Ms. Vivien Hui, Assistant Training Manager,
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Human Resources & Administration, Ricoh Hong Kong Ltd.
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Working Reality: Love Ideas, Love HK

upporting Job Shadowing: Ricoh Hong Kong Ltd., Vanda Group, CITIC Telecom International CPC Ltd.
Organisations
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The HKFYG Organic Farm
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A A Growing for health

Is eating “organic vegetables”, living a “low carbon lifestyle” and
believing in “sustainability” simply a fashion statement of the middle
class?

The HKFYG Organic Farm believes everyone in the community can live
a green life once they have the chance to learn more about organic
farming as a means to environmental protection and sustainable
development. This is one of the aims of the Organic Farm, to liaise with
partners in different sectors and promote an "organic message” to the
whole community.

With support from different organisations and corporate partners,
children and youth from ordinary families have had the opportunity to get
their hands dirty with actual farming. Our partners not only support us
financially, but also recruit their staff as volunteers to lead activities,
especially for children from deprived families.

Big shopping malls such as Langham Place also help to promote
organic products. The promotion of Organic Daikon Cakes for Chinese
New Year and Organic Strawberries for Valentine’s Day helps popularise
organic products to the public.
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“] learnt a lot at the Organic Farm despite the heat on [HRREHEXRHN  BHELARBEAFT : BX
the activity day. | will not waste food anymore after MREMNFESHEHERSR  ZA—EAEBREX
seeing the farmers working so hard to grow us fRMY : SRBENDZRIERASE  [RK
vegetables. I also realise that | can help save the earth RBULEFBREF - MOULANRRE DB —
with good daily habits!” S - ]

Yin, Programme Participant BEZNE 8

Musketeers Education and Culture Charitable Foundation Ltd., Mr. Shek Kang-chuen,
The Lanson Foundation, The Verdant Foundation Lid.

The Goldman Sachs Group, ING, Garnier, Del Monte, U Magazine, Langham Place, Amway,
World Wide Fund for Nature Hong Kong, Shek Kip Mei Estate Management Advisory Committee,
Tsuen Wan District Board
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Lunar New Year Bazaar Award Scheme
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ﬁ% A Developing business potential

On this occasion, even the crowds cannot dampen the smiles
and enthusiasm. It is Chinese New Year and Victoria Park is
packed; packed with people, packed with stalls selling
everything from T-shirts, accessories, table-lamps, flowers ...
in fact, selling everything to entice even the most seasoned buyer.

The “Lunar New Year Bazaar Award Scheme” is the flag
ship event of “LiveWIRE”. Founded by the Shell Group to
enhance young people’s entrepreneurial spirit, LiveWIRE is an
international social investment programme set up in Hong Kong
in 2002 and jointly organised with the HKFYG. This past “Lunar
New Year Bazaar Award Scheme” saw 12 teams competing
against each other, while putting their business knowledge in
practice.
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“The Award provided the opportunity to receive media (BB [E8HE] F—REZLEEHRD

coverage through interviews. Seeing our products on TV was a FBECKRIFRERMBRSR LWHIR -
great satisfaction and 1 hope it brings in the business!” =—REENEE ! |

Yip Cheuk-yin, 2010-2011 F LM AR EHKAME

a member of the Champion Team (Open Section) 2010-2011 RER

Sponsor and Shell Hong Kong Ltd.
Co-organiser
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Shepherd's Dream
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A .. Discovering talents

It is not always easy to know what to do after graduating
from secondary school. How about becoming a
photographer? Or finding the motivation to become a
positive contributor to the workplace?

The HKFYG Jockey Club Cheung Wah Youth S.P.O.T.
launched a two-year employment project in North
District whereby over 130 15-24 year olds referred by
schools were matched with corporate volunteer
mentors. With over 50 hours of job training, 10,000
hours of on-job guidance and 190 job placement
opportunities, 50 job vacancies have now been filled.

Completed in December 2011, those who participated
developed good working habits and became more
confident. Over 70% said that they had found their
career paths and decided to continue studying
or pursuing employment. Together, they have
established a mutual support group, the “Shepherd’s
Dream Committee”.
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WTAV1S-24BBLE » BESENHRIBSAIEEGE Mr. Chan, Teacher, Caritas Fanling Chan Chun Ha Secondary School BAEMBRREDR REM
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Funders Community Investment and Inclusion Fund, Labour Department

Hung Fook Tong Holdings Ltd., DCFever.com, Baby-Kingdom.com Ltd., Sofamark Ltd.,
Kuka Home Ltd., Jebsen & Company Ltd., Wine Kiosk Company Ltd., Goldex Technology Ltd.,
Hong Kong Automobile Association, Caritas Fanling Chan Chun Ha Secondary School

Sl MERBHEES - BIR

VR TR ESREBMRAT ~ DCFever.com ~ T IEEBEMRAG) - iRILEERLS - BREBE -
RAFTERATS) - BEFERAT - BAMKERAT - BEAEE - RENERREPER

o

26



Start the Engine
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f;:% Facilitating employability

In the deep of night, when most people are fast asleep,
there are a few who burn the midnight oil or surf the
Internet. There are others still who, under cover of
darkness, are preparing their futures.

A one-year project called “Start the Engine” was
launched in August 2010 by the HKFYG Extended
Services for Young Night Drifters. Designed for those
young people who have little self esteem, low

motivation to work, who lack of life goal and who could
have deviant or delinquent behaviour, the purpose is to
spur them onto something positive.

These young night drifters have been approached by
social workers in parks, street corners and other public
areas, often after midnight. With the help of mobile
technology and I.T. equipment, they learn how to look
for jobs, write their resumes and even create personal
videos to learn interview skills. Then invited to join
Project’s Facebook account, these young people are
now connected and so can receive up-to-date
vocational information. The Project successfully
assisted 95 young night drifters to improve their
working motivation and facilitated their employability.
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“The service gave me hope, I learnt how to use Internet resources [EREasHES WO EREE -
to look for jobs and more than that, | learnt what was necessary to TEXRE  UEHEPFE—BTHE
find employment. My self confidence and hope in the future has SKEGErEpudER BB THENS
definitely increased.” il e |

Yan, Participant 2NE B&

[{TIE8N  Digital Solidarity Fund
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