BOCHK Youth Entrepreneurs Support Project
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In response to the high unemployment rate among young people, this programme
is to help those aged between 18 and 35 to realize their ambitions in starting and
developing their own businesses.

Launched in October 2009 the aim is to provide interest-free start-up loans of
HK$80,000, voluntary business mentors, access to a business network and
professional consultancy. Over 70 young people attended the business writing
workshop in December 2009 to equip themselves with the skills necessary for
starting a business.
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"It’s our pleasure to provide advice and mentorship to youngsters, assisting
them to create and run their own businesses. Beside serving our community
and creating more entrepreneurs, the project also connects our members of all
levels. Having our members participating in various events of the project, the
bonding between us is tightened. Our members also learn from the project,
through mentoring and solving problems with the youngsters. We highly
recommend this project.”

Roy Tang, Mentor from Dragon Junior Chamber
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Supporting business development
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A social investment programme first founded by the Shell Group in 1982, LiveWIRE was introduced to Hong Kong in 2002 with
HKFYG as the sole partner. The project aims to help young people aged between 18 and 30 to explore business concepts,
and learn how to plan, execute and manage a business. It provides one-stop service including enquiry services, Bright Ideas
Workshops, seminars and an award scheme, benefiting more than 4,300 young people in seven years who want the option
of working for themselves as a career.

The project’s “Lunar New Year Bazaar Award Scheme” encourages young people to set up a business at the Lunar New
Year Flower Market and compete with each other. 23 teams with more than 173 young people had a taste of doing business
at the bazaar in 2009. It was not the profit made, but the experience of putting business ideas into practice, reacting to the
changing business environment with new strategies, and interacting with business partners and customers, that benefited the
participants most.
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“Our revenue was unexpected, when we made 50% over the costs at the bazaar! While our goal had been to earn invaluable business
experience, the fact that we were able to earn a profit was a bonus reward! This experience allowed us the opportunity to put into
practice what we had learnt and strengthened our abilities to do business, while also helping us to develop people-skills.”

Cheung Chuk Shan College, Winning Team of Secondary School Division (2009)
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